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ABOUT AAF DALLAS: The Dallas chapter of the American Advertising Federation is the oldest civic 

professional organization in Dallas, celebrating our 119th anniversary in 2026. We are the only 

association in Dallas representing all facets of the advertising industry. AAF Dallas and Ad 2 Dallas 

membership brings together about 1,500 career-minded professionals driven to support the Dallas 

community.  

 OUR MISSION: Provide thoughtful leadership by discussing the latest trends in technology, creativity 

& marketing; protect & promote advertising within all levels of government; honor advertising 

excellence; support & grow future industry leaders via our educational foundation; push for advertising 

self-regulation and transparent practices; and promote diversity in advertising. 

MEET THE PLAYERS: Programming: Stephanie delCarpio, Senior Producer at Team One; Marissa 

Eddings, Senior Director - Brand, Advertising, Media, ISM, and In-House at 7-Eleven; Andres De La 

Casa Huertas, Creative Director at CasaHuertas.  

TEAM GOAL: By the end of our term, we’ll feel proud knowing that the AAF Dallas Programming 

team created impactful and engaging events that inspired, educated, and connected the advertising 

community. We hope our efforts have fostered meaningful conversations, professional growth, and a 

stronger sense of community, leaving a lasting impact on the industry and those we serve. 

INTRODUCTION: As a priority of this year’s President, our Programs team set out to establish 

relationships with like-minded non-governmental associations (NGOs) akin to AAF. As a result, we’ve 

hosted three events over the past few months specifically partnering with similar organizations. 

We set out to develop a robust schedule of programming for AAF Dallas, aiming to provide valuable 

events and engagement opportunities for our community. We are incredibly proud of the programming 
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that did come to life this term and look forward to events still in the works - impactful networking events, 

panel discussions, and professional development opportunities. Some initiatives did not come to fruition 

due to the challenges of balancing event planning with the demands of daily professional and personal 

commitments. As we’ve experienced year after the year, the end of a short term comes quickly, just as 

we’re finding our rhythm and refining our approach. These experiences have provided valuable insights 

into the need for sustainable planning and resource allocation to ensure future programming success.  

EVENT: The Flavor of Travel: The Intersection of Food & Travel Trends / Presented by Medium Giant 

& AAF Dallas 

EVENT DETAILS: May 27, 2025, from 6:30 to 8:30, at Dallas Morning News & Medium Giant 

AAF Dallas, in partnership with Medium Giant and The Dallas Morning News, presented an exciting 

panel discussion exploring how culinary culture and travel trends shape consumer behavior and tourism in 

Texas and beyond. As food tourism continues to rise, cities and regions are leveraging their culinary 

scenes to attract visitors and boost local economies. With Michelin’s expansion into Texas, the impact of 

prestigious dining recognition is more significant than ever, influencing not just where people eat, but 

where they choose to travel. 

The "Flavor of Travel" event highlighted how the Texas Michelin Guide acts as a catalyst for culinary 

tourism, transforming North Texas into a leisure destination. The discussion identified four key traveler 

personas, the Intentional Wanderer, Cultural Curator, Wellness Seeker, and Gourmet Adventurer, and 

emphasized the necessity of hyper-local storytelling over generic luxury. 

 This engaging conversation featured experts from the Michelin Guide, Medium Giant, The Dallas 

Morning News, and “Visit Dallas!”, who shared insights on: 

● The Michelin Impact: Panelists discussed the timely influence of the Michelin Guide's arrival in 

Texas and its effect on the local hospitality industry and "new tourism economy". 
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● Storytelling Trends: The session featured insights from Medium Giant’s "2025 Giant Trends" 

report, which highlighted a "dramatic shift" toward purposeful leisure travel. 

● Consumer Shift: Discussion points included how travelers are moving away from traditional 

sightseeing in favor of authentic, off-the-beaten-path experiences, wellness, and cultural 

curiosity. 

● Networking: The evening included wine, light bites, and a deep dive into the role Dallas 

marketing professionals play in this evolving landscape. 

Moderated by a past-AAF Dallas President, Deja Sanders, this event provided a deep dive into how the 

intersection of food and travel is influencing everything from economic growth to consumer decision-

making. 

Attendees gained valuable insights into how restaurants, cities, and brands are using food as a powerful 

tool to attract visitors and build lasting cultural significance—knowledge that can be applied to industries 

beyond hospitality and tourism.    

TARGET AUDIENCE: Dallas-area advertising agencies, local national brands based in Dallas, and area 

professionals. 

METHOD OF PROMOTION: We promoted the event on our website and social media (Facebook, 

Instagram, & LinkedIn), through direct outreach, and via emails sent through Constant Contact. 

Additionally, the event was featured on Ad Chat DFW, Medium Giant, and The Dallas Morning News 

channels to maximize reach and engagement. 

AVERAGE ATTENDANCE: 30 – 50 

FEEDBACK MECHANISM: Post-event social media engagement & attendee feedback surveys. The 

event received excellent feedback. The topic was new and different from past Trends events. While the 
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setting was smaller, it allowed attendees to engage more with our expert panelists. We are excited to bring 

this event back later in 2026 in partnership with Medium Giant and The Dallas Morning News once more. 

__________ 

EVENT: The Luminary Awards Gala  

EVENT DETAILS: June 13, 2025, from 7 to 10, at American Airlines  

AAF Dallas proudly presented The Luminary Awards Gala, a premier celebration honoring bold, 

brilliant, boundary-breaking women in advertising. Formerly known as Shining Stars, this event has 

undergone a complete transformation, rebranded from the ground up to bring even more energy, prestige, 

and recognition to the trailblazing women shaping the future of Dallas advertising. 

This rebrand was a significant undertaking, requiring extensive collaboration across multiple AAF Dallas 

committees. From developing a fresh visual identity and refining the nomination process to curating an 

elevated experience that truly reflects the impact of these honorees, every detail was carefully considered 

to ensure this event sets a new standard. The process involved securing a distinguished venue, with 

American Airlines being the ideal backdrop for a night of celebration and inspiration. In addition to 

logistics, we crafted thoughtful nomination criteria and winner questionnaires that allowed each honoree 

to share her journey and contributions in a meaningful way. 

Women are a powerful force in our industry, driving innovation, leadership, and change. The 2025 

Luminary Awards honored 20 remarkable women who blaze a trail for others to follow, empower those 

around them, and inspire the next generation with their outstanding talent and contributions. This was 

more than just an awards ceremony, it was a celebration of impact, influence, and the extraordinary 

women shaping our industry. Beyond recognizing industry leaders, the Luminary Awards Gala offered 

advertising professionals a unique opportunity to learn from these trailblazers, gain insights into the 

evolving landscape of leadership in advertising, and foster meaningful connections within the industry. 
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 Zynga originally joined as a Toast Sponsor for the Luminary Awards, further demonstrating its 

commitment to supporting and celebrating the contributions of women in advertising. Unfortunately, they 

had to pull out as scheduling conflicts prohibited their local leadership from attending the event in-person. 

However, we are keeping the Toast Sponsor going forward for the Luminary Awards and our Ad 2 Dallas 

32 Under 32 program. 

 Millet The Printer also partnered with AAF Dallas, generously offering to print the event books for the 

Luminary Awards Gala. This support ensured honorees and attendees received a beautifully crafted 

keepsake that highlighted the achievements of our 2025 honorees, enhancing the overall experience with 

a tangible reflection of the event’s prestige and significance. 

 In another exciting partnership, OUTFRONT donated digital billboard inventory in downtown Dallas to 

showcase the Luminary Award winners. This incredible opportunity extended the event’s impact beyond 

the gala itself, providing well-earned public recognition for these remarkable women and inspiring the 

broader community with their achievements. 

With these new partnerships and an elevated approach, the 2025 Luminary Awards Gala was the most 

impactful iteration yet. It was an evening of celebration, inspiration, and industry-wide recognition that 

further cemented AAF Dallas’ role in championing the future women of advertising. Attendees left with a 

renewed sense of inspiration, a deeper understanding of how to champion diversity and innovation in their 

own workplaces, and valuable relationships that can drive both personal and professional growth. 

TARGET AUDIENCE: Dallas-area advertising agencies, local national brands based in Dallas, and area 

professionals. 

METHOD OF PROMOTION: We promoted the event on our website and social media (Facebook, 

Instagram, & LinkedIn), through direct outreach, and via emails sent through Constant Contact.  

AVERAGE ATTENDANCE: 140 
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FEEDBACK MECHANISM: Post-event social media engagement. 

Event: Trilogy Studios Tour + Dallas Producer’s Association (DPA) Tour: To kick off the 2025 – 

2026 term, we hosted an epic event at the largest film stage in Texas at Trilogy Studios! We had nearly 

250 guests attend this event with exciting talks and tours showcasing a taste of all that Dallas has to offer. 

The event was hosted by Trilogy Studios but co-promoted as a joint venture between AAF Dallas, Fort 

Worth, and DPA. 

The event was held on July 24, 2025, from 6:00 to 9:00 p.m. 

TARGET AUDIENCE: Dallas-area advertising agencies, local national brands based in Dallas, and area 

professionals. 

METHOD OF PROMOTION: We promoted the event on our website and social media (Facebook, 

Instagram, & LinkedIn), through direct outreach, and via emails sent through Constant Contact. 

AVERAGE ATTENDANCE: This was the first time we have hosted an event like this, however, 

average happy hour attendance is typically between 30 to 50 guests. Having nearly 250 guests was a 

fantastic turn out. 

FEEDBACK MECHANISM: Post-event social media posts. 

__________ 

CONCLUSION 

 The AAF Dallas programming team is truly honored by the events that have taken place and 

excited for those still to come in the next few months. This experience has been incredibly rewarding, 

allowing us to connect with the Dallas community and advertising industry through meaningful, engaging 

events. While there were challenges along the way, we are grateful for the opportunity to bring these 

initiatives to life and contribute to the growth of our industry. As we look ahead, we remain committed to 
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building on this momentum, ensuring that future programming continues to inspire, educate, and foster 

connections within the advertising community. 
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EXHIBITS 

April 1, 2025 – March 1, 2026 | AAF Dallas Event Calendar 

April 17, 2026: 32 Under 32 Awards Dinner, hosted at Vouv Dallas 

May 27, 2025: The Flavor of Travel Trends Panel at the Dallas Morning News headquarters, hosted 

presented by Medium Giant 

June 13, 2026: Luminary Awards Recognition Dinner, hosted by American Airlines 

July 24, 2025: Trilogy Studios Event with Dallas Producers Association and AAF Fort Worth 

September 18, 2025: AAF Happy Hour at Lee Harvey’s 

January 22, 2026: Link & Drink Happy Hour hosted with AIGA at Imaginuity  

February 28, 2026: AAF Dallas 64th American Advertising Awards Gala, hosted at Gilley’s Dallas   

March 5, 2026: AAF Dallas Happy Hour hosted at DHD Films 

April 23, 2026: 32 Under 32 Awards Dinner, hosted at Vouv Dallas 

May 14, 2026: AAF Dallas Luminary Awards, hosted at Gilley’s Dallas 

June 11, 2026: AAF Dallas Happy Hour hosted with DFWIMA at Hard Candy Studios  
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2025 Luminary Awards  
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Luminary Sponsorship Doc  
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Luminary Awards on AdChat DFW  

https://adchatdfw.com/events/aaf-dallas-luminary-awards/  
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Luminary Awards page on AAF Dallas Website  

https://aafdallas.org/shining-stars/  
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2025 Trends Event  
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Panel Outline  
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Trends Event Photos  

Event Photos 
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2026 Trilogy Event Promotion 
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